
   

  

 

 

 

 

 HUDSONVILLE HIGH SCHOOL COURSE FRAMEWORK 
COURSE / SUBJECT Sports and Entertainment Marketing B 

KEY COURSE OBJECTIVES/ 
ENDURING UNDERSTANDINGS 

Important ideas and 
core processes 

UNIT PACING 
Names of units and 
approximate pacing 

UNIT LEARNING TARGETS 
By the end of the unit, 

students will be able to... 

STANDARD 
Which standards (i.e. common 

core, MMC, etc.) does this 
address? 

Entertainment and Sports 
Strategies 

Mapping the Plan 

The Product Mix 

Recruiting Athletes and 
Entertainers 

Customized Entertainment 

Product Marketing Strategies 

Global Channels of Distribution 

Sports Distribution 

Entertainment Distribution 

The Marketing Game Plan 
(2 weeks) 

Explain the difference between marketing tactics and 
strategies 

Discuss the importance of planning to stay ahead of the 
competition 

Explain the importance of learning from customers 

Discuss sports marketing strategies 

Discuss entertainment marketing strategies 

Explain how marketers determine direction and focus for a 
marketing plan 

List and describe the components of a marketing plan 

Standards match the Davenport, Baker 
College, Muskegon CC, and GRCC’s 
Articulation Agreement. 

(Students receive college credit with a 
B or higher in course) 
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The Product is Sports and 
Entertainment  (2 weeks) 

Define product mix, product extension, and produce 
enhancement 

List and describe the components of the product mix 

Define the bottom line for sports 

Explain the high cost of sports and entertainment events 

Define customizing 

Describe the financial impact of Baby Boomers on the 
entertainment industry 

List and describe the stages of the product life cycle 

Explain how products are positioned in the marketplace 

Standards match the Davenport, Baker 
College, Muskegon CC, and GRCC’s 
Articulation Agreement.  

(Students receive college credit with a 
B or higher in course) 

Choose the Channel 
(1 week) 

Explain the importance of sports and entertainment 
distribution 

List and describe distribution channels for sports and 
entertainment 

Discuss distribution and sponsorship of amateur sports and 
recreation 

Discuss the distribution of college and pro sports 

Explain the distribution of movies 

Discuss the changing formats of music distribution 

Standards match the Davenport, Baker 
College, Muskegon CC, and GRCC’s 
Articulation Agreement.  

(Students receive college credit with a 
B or higher in course) 
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Promoting Sports and 
Entertainment 

Advertising and Placement 

Publicity and Promotions 

Promotional Plans 

Sponsorship and Endorsements 

Promotional Events 

Sports and Entertainment 
Promotion  (3 weeks) 

Describe the goals of promotion 

List and define four elements of promotion 

List and Describe the steps involved in developing effective 
advertising 

Describe the use of product placement 

Define publicity and explain its role in creating a positive 
public image 

Describe various types of sales promotions 

Standards match the Davenport, Baker 
College, Muskegon CC, and GRCC’s 
Articulation Agreement.  

(Students receive college credit with a 
B or higher in course) 

Promotional Planning List steps in developing a promotional plan 
(2 Weeks) 

Discuss recent trends and ways to stay current with trends 

Explain the benefits of sponsorship to the sponsor 

Define endorsements and discuss their restrictions 

Explain the promotional value of involvement in seasonal 
themed events 

Explain the promotional value of entertainment awards 
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The Sales Process 

Ticket Sales 

Group and Corporate Sales 

Laws 

Labor Unions 

Agents and Contracts 

Selling Sports and 
Entertainment (1 week) 

List the steps involved in the sales process 

Discuss the management skills and knowledge necessary for 
successful salespeople 

Explain the difference between ticket brokers and scalpers 

Describe the ticket economy and strategies for getting highly 
sought tickets 

Explain sales strategies for attracting groups to sports and 
entertainment venues 

Describe how corporations use sports and entertainment to 
motivate employees and impress clients 

Sports and Entertainment Discuss how laws impact sports and entertainment marketing 
Legal Issues (1 week) 

Explain the need for salary caps 

Describe the financial and public relations impacts that 
strikes may cause to a sport 

Discuss owner-labor relations and the impacts of labor 
unions 

Discuss athlete agents, handlers, and advisers 

Describe contract law 


